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Grupo Televisa Celebrates 10th Anniversary on NYSE;  

Rings Opening Bell 
 
New York, NY, June 30, 2003- Grupo Televisa, S.A. (NYSE:TV; BMV: TLEVISA CPO) today 
celebrated 10 years of being listed on the New York Stock Exchange. Emilio Azcárraga Jean, 
Chairman of the Board and Chief Executive Officer of Grupo Televisa, joined by other company 
executives and guests, rang the opening bell to commemorate its stock-listing anniversary. 
 
“We are thrilled to be celebrating our 10th year listed on the New York Stock Exchange,” said 
Mr. Azcárraga. “Our listing marked a significant milestone in our Company’s history, and today 
we look back on the past 10 years with pride, having grown Televisa into a truly global 
company.” 
 
Grupo Televisa listed on the Exchange in 1993 and since then has consistently been a favorite 
among global institutional fund managers as well as individual investors. With a shareholder 
base of more than 11,000 investors, Grupo Televisa’s stock is today the ninth most liquid 
among Latin American companies listed on the NYSE, and the fourth most liquid among 
Mexican companies. 
 
“We are particularly pleased to be here today,” Mr. Azcárraga added, “given that Televisa’s 
programming enjoys such widespread reach among U.S. Hispanic television viewers. As this 
market continues to expand and demand increases, we will continue to participate in this 
exciting growth through the export of our world-class programming and highly popular 
telenovelas.” 
 
Mr. Azcárraga took control of Televisa in 1997. Under his leadership, EBITDA has more than 
doubled and margins have increased from 15.3% to 28.3% from 1996 to 2002. In addition, he 
has successfully restructured the Company, reducing headcount from 20,700 to 12,600 and 
executive positions from 102 to 36. Accordingly, administrative expenses have decreased by 
66% in real terms during the same period. 
 
Still, in 2002 Televisa maintains its dominant position in the Mexican television market with a 
74% audience share, driven by its highly popular telenovelas and reliable newscasts. Since 
1997, the company’s newscasts have been completely transformed into a contemporary, 
professional production of the highest quality, and ratings have climbed considerably, making 
Televisa’s current newscasts the most-watched ever on Mexican television. 
 
Televisa has also continued to invest in its growth. From 1997 to 2002 the Company invested a 
total of over $2.0 billion dollars to modernize its equipment and facilities, to secure its position 
as the leading pay television provider in Mexico, and to capitalize on the rapidly growing U.S. 
Hispanic market. 
 
In December 2001, the Company expanded its agreement with Univision (NYSE: UVN), the 
leading Spanish-language television company in the United States, increasing its equity stake to 
approximately 15% on a fully diluted basis. Importantly, the company collects additional 
royalties from sales on Univision’s networks. Televisa’s fortified relationship with Univision 
uniquely positions the Company for future growth in the U.S. 
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Mr. Azcárraga has also transformed the Company’s balance sheet, increasing its cash position 
by 78% in real terms from 4.9 in 1996 to 8.8 billion pesos at the end of 2002 and, more 
importantly, substantially increased the average duration of its debt from approximately 6 to 10 
years, in the same period. Currently, more than 43% of the Company’s total debt matures after 
2011. The Company currently has an investment grade rating, and in 2002 became the first 
Mexican corporation to issue an award winning 30-year bond at a record yield. 
 
These achievements have dramatically improved the Company’s financial ratios. Its net debt to 
EBITDA ratio has gone from 4.7 to 1.0 times, and its EBITDA to net interest expense coverage 
ratio has increased from 1.1 to 7.8 times. 
 
 
Grupo Televisa S.A., is the largest media company in the Spanish-speaking world, and a major 
player in the international entertainment business. It has interests in television production and 
broadcasting, programming for pay television, international distribution of television 
programming, direct-to-home satellite services, publishing and publishing distribution, cable 
television, radio production and broadcasting, professional sports and show business 
promotions, paging services, feature film production and distribution, dubbing, and the 
operation of a horizontal Internet portal. Grupo Televisa also has an unconsolidated equity 
stake in Univision, the leading Spanish-language television company in the United States. 
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