
FOR IMMEDIATE RELEASE

GRUPO TELEVISA, S.A. ANNOUNCES RECORD HIGH 2001 PRE-
SALE TELEVISION ADVERTISING DEPOSITS FOR MORE THAN U.S.

$1 BILLION
_____________________________________________________________

Mexico City, January 9, 2001 – Grupo Televisa, S.A. (“Televisa” or “the Company”)
(NYSE:TV; BMV:TLEVISA CPO) today updated investors on the pre-sale advertising
deposits expected to be applied to television advertising during 2001.  All amounts are in
real terms unless otherwise noted.

The Company closed its record high, of more than U.S. $1 billion upfront television
advertising sales plan for the upcoming 2001 season, and as of December 31, 2000,
Televisa had received aggregate upfront advertising deposits for television advertising of
approximately Ps. 9,632.3 million (nominal), representing U.S.$1,002.3 million at
December 31, 2000 exchange rate.  As part of the Company’s new advertising sales plan,
this year’s pre-sale advertising deposits will again only include television advertising
revenues.

As of December 31, 1999 the Company had received deposits of approximately Ps.
7,809.3 million (nominal), representing U.S.$822.5 million, at the applicable year-end
exchange rate. The deposits as of December 31, 2000 represented a 23.3% nominal
increase, or 11.7% in real terms, as compared to the prior year. The increase in dollar
terms was 21.9%.

Approximately 53.6% of the advanced payment deposits as of December 31, 2000 were in
the form of short-term, non-interest bearing notes receivable the following year, with the
remainder consisting of cash deposits. The weighted average maturity of these notes on
December 31, 2000 was 3.6 months. In comparison, approximately 58.2% of the deposits
as of December 31, 1999, were in the form of short-term, non-interest bearing notes
receivable in 2000, with the remainder consisting of cash deposits. The weighted average
maturity of these notes on December 31, 1999 was 2.8 months.
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Televisa is the largest media company in the Spanish-speaking world, and a major player
in the international entertainment business.  It has interests in television production and
broadcasting, programming for pay television, international distribution of television
programming, direct-to-home satellite services, publishing and publishing distribution,
music recording, cable television, radio production and broadcasting, professional sports
and show business promotions, paging services, feature film production and distribution,
dubbing and the operation of a horizontal Internet portal. Grupo Televisa also has an
unconsolidated equity stake in Univision, the leading Spanish-language television company
in the United States.

This press release contains forward-looking statements regarding the Company’s results
and prospects.  Actual results could differ materially from these statements.  The forward-
looking statements in this press release should be read in conjunction with the factors
described in “Item 1. Description of Business - Cautionary Statement” in the Company’s
Annual Report on Form 20-F, which, among others, could cause actual results to differ
materially for those contained in forward-looking statements made in this press release and
in oral statements made by authorized officers of the Company.  Readers are cautioned not
to place undue reliance on these forward-looking statements, which speak only as of their
dates.  The Company undertakes no obligation to publicly update or revise any forward-
looking statements, whether as a result of new information, future events or otherwise.
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